DVERTISING 


A Monrrity Resume Or Au Tat Is New. Bricttt Ap INTERESTING ON THE Boaros 


Vou. Ul, No. So _ CINCINNATI, MARCH I, 1895. PRICE 10 CENTS. 


PER YEAR, 90 CENTS, 
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Classified Advertisements. 


Two line — ed advertisements uader 
this heading, . for one insertion, 6c. fer 
three inse yekaame, 75c, for four insertions, $1 00 
for six insertions. Larger carrds, l0ec, per 
agate line, 


BILL POSTERS’ DIRECTORY. 


WANTED, TO BUY! 
Bill Posting Plant, not less than 25,000 
inhabitants Adaress, 
cC. A. H ARKNOIS, M Missoula, Mont 


Blending & French, the Bill Posters 


and Distribute rs of P vutnam, Conn _ 


Advertise in the Copper Country! 
Amos DeMars, bili poster, Houghton, M) ch 


A Freak in Texas! Reliable Bill 
Poster at Honey Grove: Owns 7500 feet of 
boards, Can give guaranteed showings. 
Pop. 3500. See B U KNIT T, th the Bill Poster 


Western Bill Posting Co., Salt Lake 


Oiny, U tah, Bill Poste rs and Bill Ww riters. 
The Curran Bill Posting and Distri- 
buting Co.,own and control ali bill boards 
in Denver, Pueblo, Colorado Springs and 
surrounding lownhs. Ge nD 1) Office, Denver 


Hugh Vance, City Bill Poster and 


Distributer References Effingham, Lils. 


John A. Lakin, City Bill Poster, 


Cooperstown, N Y. Reliable. 


Evansville, Ind., has population of 
75.000 W rite GROV BS, about posting. 
The Oshkosh Bill Posting Co., City 
Bill Posters and Distributers. Ketiable 
and definite service. Population 30 000. 

J.B, WLULIAMS, sigr., Ush Kosh, Wis. 
Chatham Bill Posting Agency, Biil 
Posting and General Advertising. Agents 
in all adjoining towns. 
Ww. Ww. st ANE, _Mer., Che ithaim, Ont. 


The Summit City Bill Posters, 
Souder & Smith, Ft Wayne,ind. Managing 
The Temple Bill Posting & ‘Distribuiiug Lo. 


Harry W. Curtin, City Bill Poster, 
_ | eae 4 EER, IOWA 


THE LIBBIE SHOW PRINT 


PRINTERS AND ENGRAVERS, 


61012 BEACH STREET, 


BOSTON, MASS. 


When you write, mention Billboard Advertising 


POSTERS g® SHOW BILLS. 


rOR 


FAIRS! 


Write for New 


The Donaldson Litho. Co. 
CINCINNATI. OHIO. 


When you write, mention Billboard Advertising. 


0. P. Fairchild, °' 


The Elgin Bill Posting, Advertising | 
and Di-tributing Company. E gin, Lils. 
All work guaranteed. Population 23,000 
Only licensed coster in city, 

FRED W. JENCKS, Prop’r 


Billboard Advertising is a Journal 


for advertisers, Good th:ng—push it along 


Washington, Ind. has a population 
of 10.000) Write Horrai! Bros about posting 


Witlimantie, Conn. pop. 14. 000. 


4may5 ‘ GR. AY, n ity bill Poster 


Carlinville, lils., pop. 4,000. 


©ounty neat of "Mi Lcoupin county, 


A. J. s URNER, City Bill Poster. 
Refe ences; First N: ation al Bank. and 
4mavd C. H.C, Anderson, Banker 


Sioux City, Iowa, pop. 40 000, 
Put sioux City on your list by all means. 
E L. Webster, bill 1p ster, 3,000 ft of boards 


Pop. 7,000. 
Bill Poster, controls all the 
40 ft. of desirable locations 


Pana, Ills. 
LUU KOLEY, 
ima boards. 


POSTER AND BILL WRITERS. 


I Write Bills anc Posters. 

oc- “95 ___ ROBT. ' Cc AR KE LL, 

Sam. M. Dawson, Galt House, 
cinnati, Q. 
of all kinds. 


—— 


Dayt ton, ‘Ky. 
Cin- 
Prepares Descriptive Posters 
oc- “95 


A Badly Written Bill is Worse then 


no bill at all. Try me. Terms reasonable 
ap-95. . Me HENRY, Newport, Ky 


Pointers F For Bill ‘Writers. 


BILLBOARD ADvy mere uaee is full of them. 
Subscribe now. 


ROVER TERS AGENTS, 


Sam M. Dawson, 
Heuce k’s Opera House, Cc incinnati, oO 


G. H. Hartford, 
Fountain Square Theatre, ( inci nnati, 0. 


CIRCULAR DISTRIBUTERS. 


All Kinds of ‘Advertising Matter | 


distributed. Reliabie, prompt. 
Population 5W,000. Address, 
W. H. Steinbrenner, 313 Vine, Cincinnati. 


Reference 


J. 8. & Lane & Co., Evansville, Ind. 
does Distr: bating. 317% First Street. 


Distributers, Advertise! 
In BILLBOARD ADVERTISING 
all the large advertisers 
mate advertisers only wanted. 


When you write, mention Billboard Advertising 


We reach 


— a ee ee 


16 East Fifth Street, 


When you write, mention Bil board Advertising. 


Catalogue. 


TY 


BILL POSTER, 


Distributer and General Advertiser, 


Covington, Mildale, West Covington, Lud'ow and ‘urroundings. 


COVINGTON. 


WESTERN NEW YORK AND NORTHERN PENNA. 
WE STRIVE TO PLEASE. 


When you write, mention £u 


vudid AuvVetls m4 


The Largest Advertising Firm in the World , 


MAIN OFFICE, 


28 Johnson St. Brooklyn ! 


Strictly legiti- | 


- | When you 


OPPOSITE POST OFFICE, 


BARNEY LINK, Gen. Man. * 


Ft rT T+ PT eree e & 


George H. Fitchett, 
Thomas J. Murph 
DIRECTORS : car s 
er Couturier, 
William P. Fay, 


Barney Link. 


American 
~ Bill Posting Go. 


OF 


Brookiyn and Long Island. 


TELEPHONE 1573 BROOKLYN: 


s¢e+ttettete te & + &% 
. Branch Offices: 


DeKalb and Hudson Avs. Brooklyn 
55 Harrison Avenue, Williamsburgh 
4 Bedford Avenue, Greenpoint, L. 1. , 
Chas. Wood, Jamaica, L. 1. 4 


Z 
Atlantic Av. and Warwick St. E.N.Y. * 


a Write, mention Biitoara Advertising. 


¢ Controlling ALL Bill Boards and Adver- 
+ tising Spaces in Brookiyn, Willlamsburgh, | 
* East New York, Greenpoint, Long Island | 
City, Jamaica and Adjacent Towns. 


G00 Prominent Billboard Fences, 


KY. 


OLEAN ADVERTISING CO. 


OLEAN, N. 


BILL POSTERS AND DISTRIBUTERS. 


| 


| 
| 
| 
| 
| 


Classified Advertisements 


Two “line displayed ad vetliseme nts under 


this heading, 2c for One lnsertion, Wc. for 
three insertions, The, for four tnsertion,, $1.09 
for six insertions, Larger cards, 10e. per 


agate line. 


AMERICAN FAIR BULLETIN. 


The Great Inter-- 


Jno Guild Muirheid, See'y. 


Trenton, N. J. 
State Fair 
Ionia, Mich. 


Association. 


Ionia Distriet Fair 
M. M. CURRIER, Treas 


A Line in Billboard Advertising 
will Keep your name before the largest 
advertisers in the country. 


Groesbeck, Tex. Limestone County 
Fairands K.’s Assn. Dr. s. D. Bugg, Secy 


Fair Bills and Posters. 
The DONALDSON LITHO ©O., Cinelnnati 
Billboard Advertising, for Fairs. 


Advertise in it. Subserive for it 


Kuno-Drome. A 
tne SHEDMAN 


Shedman Bros.’ 
Wreat Attraction, 
BRKOS,, Elizabeth, 


Billboard aremaiaiae is going t to 


prove a great boon to Secretaries of Fairs, 


Newspaper Cuts for Fairs. Write 
to HELLEBERG PHOTO-GRAVING CU., 
2483 Sycamore Street. Cincinnati, VO. 


The Homless Boys’ Friend 


A monthly.Paper published for the ben- 

efi: of the Homeless Boys of Cincinnati 

25c. per year, Address 

THE HOMELESS BOYS’ FRIEND, 
184 Sycamore Street, Cincinnati. 


When you write, mention Billboard Advertising. 


ELEGIROLYPING! 


: Special Attention Given to 
Fine WOOD-CUT and BOOK WORK 


WORK WARRANTED 


WINKELMAN & BURBANK, 


16 to 20 East Ninth Street, CINCINNATI, 0. 


When you write, mention Huiboard Advertising. 
For jujorm@alion On mashin,ton 
CEDAR SHINGLES 

ADIURESS 


MONTAGUc & McHUGH, Fairhaven, Wash. 


When you write, mention Billboard Advertising. 


Miu rt rr A a ~C 0 . 
mere Pet 
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a fhe b—p— | 3 ah 7 
MANUFACTURERS OF- 


CIRCUS CANVASES, 


Poles and Stakes, SEATS, Flags, Ete, 
Agents for KIDD’S PATENT CIRCUS LIGHTS, 


Oe 


A MONTHLY e 


MAGAZINE 


PEOPLE EMPLOYMENT 
apvertiserns °°’ gusiness 


Published by CHAS. H. HESING, Soe Rowe, *.. 


SUBSCRIPTION 560 Cents a Year. 
Advertising Rates $1.00 per Square of 12 Agate lines 
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New York Office Notes. 


What Prominent People and Firms 
Say About It. 


President R. C. Campbell, Chicago 
/ils. —1 am pleased to note you have got 
your offices open. I can't be quoted too 
strongly in favor of an office in New 
York City. 
tive there who is in touch with our iater- 


We must have a representa- 


ests beyond all others, and one who will 
gain the respect and confidence of all 
our patrons. You have my best wishes 


A. Van Beuren & Co. New York, 
This is what the Association has long 
The New York Office 
now puts every bill pos'ing cencern in 
the United States in direct touch with 


been in need of. 


the advertising public, through its repre- 
sentative here. Itis already conceded 
a success 
aid it) The undertaking has our hearty 
support. 


We will do all in our powerto 


C S Houghtaling, New 
al Contracting 


Yor’ Gener- 
Agent of the Assoctation. 
—It's a good thing and I will help push 
italong. I appreciate the necessity of 
this undertaking and am in accord with 
the same, 


Edward Donnelly, Boston, Mass ,—RBeg 
You 
may be assured of our fullest aid to do 
what we are able to make the venture 
successful. 


to acknowledge yours of the 13th. 


J. Ballard Carroll, Albany N Y., Sec- 
retary With the united 
assistance of all our members the best 
service ever praduced is sure to follow 
It can't fail. 


It's a winner. 


. ’ 
Scranton Pa—We 
are pleased to see affairs shaping them- 


Reese & Long, 


selves toward the wished for point which 
seenis sure to bring success. You have 
our best wishes 


J Ht Staats, Lockport, N.Y 


you unbounded success 


I wish 
Iam satisfied 
it will come your way, and doing so, must 
come ours, 


Newark Bill 
N. /.—With every member of the Asso 
ciation at your back it will make bill 
posting the coming fad 


esting Co. 


This new un- 
dertaking completes the sucess of our 
Association Better service means more 


bill posting. It has our endorsement. 


American Bill Posting Co.. Brooklyn’ 
N )¥.—We will back the undertaking to 
the end. Without itour Association is 
like a mill run by water power, and no 
water. It will gain.the confidence of the 
advertiser, and doing that will fill eur 
boards with paper Good service means 


plenty of work 


Jas. F 


Ty ecasures 


O' Mealta, Jersey City, N. / 

I bespeak for the venture a 
success Billboard display advertising 
has too long been neglected for other 
advertising methods, and now that its 
praises will be sung-by our direct repre- 
sentative it will surely boom to the lop 
May it live long and prosper 


J. H. Gray of Willimantic Cann, in 


addition to conducting the bill posting 
° a 


business of his city, alsomanage: Loomer 
Opera House. 


Logan & Nelson Horrall of Washing 
ton, Ind, are reaching out after new 
business, 


Newar k. 


EDWARD A. STAHLBRODT, 
OF ROCHESTER N. Y. 


Kdwarcé A, Stahlbrodt, whose portrait 
appears upon our first page, was born in 
Rochester, N. Y.. December 15, 1860 
and is of German parentage. He re 
ceived his education in the public schools 
when at age of eleven years he entered 
the employ of the é& pre ss 
Here he worked ten 


fevening 
Priuting Company. 
years, going through the various depart 
ments of ‘ devil” feeder, pressman, job 
and news compositor. In 181 he en- 
gaged with the Ca/edonia Advertiser 
and remained about two years, From 
Morris, N. Y, to 


take charge of the /n/erprise office, but 


there he went to Mt 


remained only a short time returning to 
Rochester. In the fall of 1884 he started 
in business for himself at 18 Mill Street 
where he began the manufacture of print 
In 1885 he added 
a line of printers’ suoplies, comp ising 


ers roller composition 
presses, inks, type, etc., and the following 
vear began the manufacture of steam 
flour paste. The same year he also start 
ed a bill-pos:ing establishment In 1889 
these enterprises were consolidated and 
tormed into a stock corporation, known 
as the Rochester Bill Posting Company 
of which he is the manager, secretary 
and treasurer. 

Last November in passing through 
Erie, Pa.. he found the bill boards there 
so bad that he at once opened up an office 
and now has one of the finest plants in 
running order, which also inc udes the 
manufacture of paste 

Upon the reorganization of the old In- 
ternational Bill Posters’ Association, of 
North America and the general change 
of policy and name to that of that Asso- 
ciation to the Associated Bill Posters’ 
Association of the United States and 
Canada, at a meeting held at Chicago, 
Ill, July 15, 1891, Edward A. Stahlbrodt 
was unanimously elected as Presicemt. 
In 1892 at the RochesterConvention, and 
again in 1893 at the New York Conver- 
tion, he was re elected to the same office 
In 1894 at the Philadelphia Convention 
the bv-laws were changed to give an Ex- 
ecutive Committee full charge of the 
business matters of the Association, and 
Mr Stahlbrodt was elected its Chairman 
Owing to the very important turn bill 
board display advertising had taken, it 
was found necessary for the Asso-iation 
to hold a Special Convention at Cincin 
nati, O, January 9th, 1*g5, and there de- 
cided to open a general suite of offices in 
New York City, under the representation 
of Mr Edward A. Stahlbrodt, where he 
is now situated. 

Mr. stahlbrodt is a member of Monroe 
Commandery, No 12, Kuights Templar ; 
Damascus Temple, Nobles of the mystic 
Shrine; is serving his second term as 
Exalted Ruler of Rochester Lodge No. 24, 
B.P O. Elks, and 
man of the Grievance Committee at the 


tT 


was appointed chair- 
uwestown Convention He has served 
two terms as school copimissioner, and 
was nominated for assemblivman by the 


Repub icans of his district 


If the advertisements rather than the 
subseriptions make the publication of a 
paper at a low price possible, the chap 
who borrows a copy practically pays for 
it if he reads the ads. Unfortunately, 
however, the kind of man who prefers to 
borrow a copy of a paper ts scercely like 
ly to increase the value of an ad. to any 
extent, even if he reads it over forty 


times —/’rinters Jk 


Riltocard Aevertising. 


DENVER NOTES. 


lhe Curran Bill Posting and Advertis 
ing Company are doing distributing this 
month for W. T. Hanson Co., Schenec- 
tady, N. Y 


Mr. George Newton, Advance Agent 
“Pawn Ticket 210" was in Denver last 
week. This was his first visit to this 
city. He is well-known all over the 
country as an advertising agent having 
been connected with some of the largest 
enterprises in the country, andalso Pain’s 
Spectular our door Shows We found 
him a good fellow 


The Curran Bill Posting and Advertis- 
ing Company are doing « lot of posting 
this month for Scribner's Magazine 
which we received from Houghtaling’s 


National advertising Service 


POINTERS FOR BILL POSTERS. 

We think that if bill posters will work 
to the advertiser’s interest by making 
always the best show for him when his 
work comes to the office, and if the char- 
ter of the work is snipe, half-sheets, one- 
sheets or three sheets that as soon as 
this paper is out, he should send a list of 
the routes or streets that have been 
worked with this paper, to the advertiser. 
If itis stand work, then the bill poster 
should furnish the advertiser a list and 
the date when all the stands were posted 
so the advertiser can check his paper up. 
It is nothing but fair and reasonable that 
the advertiser should check up posting, 
distributing or sign painting as well as 
he would check up his newspaper ads 
We make it a rule always to furnish list 
of routes and list of stands regularly every 


] 


month, to oll advertisers that we are 


posting for.—Curran Denves: 


f you have an article of merit, a bar- 
gain a novelty or a good thing of any 
kind you owe it to the public to advertise 
it properly 

Let your advertisements be timely and 
reasonable and there will never be any 
q iestion “bout their value. 

Be prodigal with your space but never 
with your copy. 

A little slang judicously used, is some. 
times valuable, but two much means loss 
of dignity which is always to be greatly 
deplored. 


* 


—- —————— SEE 
PRETTY NEAR ALL, 


We are happy to state that we now 
number among our subscribers nearly all 
the bill posters of the United States and 
Canada. The list of those who had not 
subscribed was carefully gone over dur- 
ing the last month and persoual letters 
senttoeach ofthem As a result, we 
are enabled to count among our sub- 
scribers every bill poster in the territory 
mentioned with theexception of sixteen. 
Of these latter two are not interested in 
our efforts on behalf of the ball boards. 
Right have not assigned a reason and six 
cannot afford to subscribe Arrange- 
ments will probably be perfected through 
Mr. Ed 
hearted missionary, where by even these 
few will receive the paper regularly before 
our next issue when we hope to be able 


Stah!ibrodt or some other kind 


to state to our subscribers and advertis- 
ers that we reach them all. 

The constant repetion of the name ofa 
proprietary article which ensues from 
advertising it upon the bill boards 
It fixes it firmly 
in.the memory of the most obtuse and 


possesses many virtues. 


when this is once accomplished its uses, 
merits or qualities are spon associated 
with it 

When you use posters say your say 
briefly, tersely and to the point 


Change your posters often, not only 
the copy butthe color style and general 
appearance. 


The bill boards accomplish in a single 
day what the newspapers are months in 
doing 


Some people do not like to read adver- 
tisements and never look into the adver- 
tising pages of their papers and maga- 
zines; When you use the bill boards 
they cannot help themselves, they are 
bound to see your poster and see it ofen. 


Walker and Co., of Detroit, Mich., have 
a splendid clienteles, This is one of the 
most efficient and ably conducted services 
inthe country. H.W. Walker is amem- 
ber of the Associated Bill Poster’s Asso- 
ciation, the Michigan Bill Poster’s Asso- 
ciation and the Protective League of 
American Showmen 


ELDER, JENKS & RABORG, 


127 N. Fifth Street, Cor. Cherry, 


Al 
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~ ‘Excelsior’ 


Circus Paste 


—_AND— 


BILL POSTERS’ BRUSHES 


Made of Hard Wood head, 
best tong Russian Bristies, 


copper wired. The most 
practical and reliable brush 
made 


Will not come apart, 
Used and recommended 
by Barnum Forepaugh and 
i the leading Cireuses and 
1 4 Bill Posters throughout the 
i 


} United Sta'es and Canada, 
TE te Size y inch. 
Hi Pa s-Price $30 00 per doz. 
Ns dy Bate $3.25 Each 


a 


Sent ¢. 0. D. to all parts of 


PF eunen Jeans. mug 
"Brush Manutazturers 


PHILADELPHIA 
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DliBOAR 


discounts, viz: 

4 il) percent offon advertisements amount- 
ing to over 20 lines and less than 86 lines 

20 percent. off on advertisement amount- 

Se ing to over 80 lines and less than a quarter 

mor a page 
Ru NNING ADVERTISEMENTS. 

Repeated or continued insertions.) 

Rates on one page, one half page, one third 

page and one quarter page advertisement 

for two or more insertions quoted upon 

application. Smatier advertisement 25 cents 

a line subject tothe regular discount on sin- 

gie insertions and the followin additional 

discounts, viz: 


10 per cent. off for three insertions. 

15 per cent, offfor four insertions 

20 per cent. off for six insertions, 

25 per cent. off for twelve insertions. 
READING NoTices.—With 8@ or *.*%, 50 
cents perline brevier measurement, (which 
equals about eight words to the line) subject 

othe same discounts that obtain for single 
and continued advertisements. 


SPACE CONTRACTs.—Special rates on con- 


tracts of 1,000 agate lines and upwards may 
be had on application, 


. I! West Bighth Street. 


We have had occasion to refer to the 
so-called new poster in these columns 
in previous issues, dismissing it each time 
with but little attention asin our estima- 
tion being crude, inartistic and wholly 
devoid of real merit, it seemed to be, but 
fa fad of the hour and as such destined to 
but short life. Now that this style how- 
ever has achieved so great a degree of 
popularity and extended to other branch- 
es ofgraphic and decorative art, it de- 
serves more than passing notice. 
It is supposed to have been origin- 
ated by Aubrey Béardsley in England, 
who was influenced in part by the pro- 
ductions of Jules Cheret, whose wonder- 
ful creations in zincography have long 
been greatly admired in France. Doubt- 
less both ofthe artists named were strong- 
ly influenced by Japanese originals, but be 
that as it may, the style was hailed as 
something new and for a time created a 
furore on the other side, especially in 
London 
a For the most part it was promptly re- 
jected by real artists, but a few enthusi- 
asts with an o’er-weening fondness for 
the weird and fantastic took it up and by 
dint of collections and exhibitions suc- 
ceeded in forcing it into some considera- 
fee bie favor which resulted finally in its be- 
ikg adopted toa very considerable extent 
in this country. 
Its chief 
States are 


_ 


exponents in the United 
Edward Penfield of New York 
nd Will. Bradley of Chicago, who have 
usually the case, accentuated and 
itened its uninviting and incongru- 
atures, until they have succeeded 
n producing results far more hideous 

soul disturbing than anything their 

usatlantique confreres ever dreamed 
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his craze which at first promised 
1¢ slight good by reason of its return 
imple, expedient and primitive treat- 
has been carried to such extremes 


OPPrictal Ocgvan of Associated Bill Posters’ 


ADVERTISING RATES. 


2 cents an agate line with the following | 


Changes in matter | 


Association. 


PUBLISHED EVERY MONTH BY 


“BILLBOARD ADVERTISING CO. 


No Il W. EIGHTH ‘ST., CINCINNATI, O. 


JAMES H. HENNEGAN, MANAGER. 


are made without charge as often as the 
advertiser or agent may require. (Copy for 
all such changes must reach us before the 
2th of each month.) 


SPECIAL ADVERTISEMENTS.—See page 2. 


Smaller advertisements 25 5 a an agate 
SUBSCRIPTION 
One iene, in advance, $ 00 
Six Months, 50 cts. Single Copies, 10 cts 


Billboard Advertising is sold in London at Low's 
Exchange, 57 Charing Cross, and at American Adver- 
tising Newspaper A ath Trafalgar r Buildings, North- 
umberland Ave., W In Paris, at Brentano's. 
17 Avenue del bone The Trade supplied by all 
News Companies - 

Remittances should be made by cheque, post office or 
express money order, or registered letter, 

he Editor cannot undertake to return unsolicited 
manuscript. 


When it is necessary to wire us copy and 
instructions for advertisemeuts, great sav- 
ing may be had by recourse tothe Donaldson 
Cipher. Weare conversant with the use of 
the Code. 


Address all communications, for either the editorial or business departments, to 


BILLBOARD ADVERTISING CO. 


Cincinnati, Onto, 


that unless speedily checked it bids fair 
to have a vicious and lasting effect upon 
American progress in artistic design. 


* .* 

It cannot be denied that its effect so 
far has been decidedly beneficial The 
collectors it has created, the exhibitions 
to which it bas given rise, and the news- 
paper and magazine controversy and 
comment which it has excited, have di- 
rected public attention to the advertising 
value of the bill boards so forcibly and 
effectively, that they have enjoyed a boom 
such as they have never experienced 
heretofore. 

But now the time is at hand when its 
further encroachment upon the domain 
of legitimate art should be promptly and 
effectually terminated It is no longer 
original, no longer effective, no longer 
anything but utterly wearisome and mo- 
notonous. Having served its purpose 
albeit exceedingly well, we shall be glad 
to see it speedily relegated to the coun- 
tries from which it sprung. 


** # 
o# 


The advent of March reminds us of the 
near approach of spring, the season 
which invariably brings with it a general 
opening up of business and an era of 
prosperity. The boards will soon be 
aflame with the circus bills, which togeth- 
er with the largely increased commercial 
patronage, which has recently been di- 
verted to them, will bring joy to the 
hearts of bill posters everywhere. Let 
us hope that the vision of bright promise 
which is now breaking through the 
gloom and darkness of financial disaster, 
commercial uncertainty and national 
stagnation will prove to be the long 
looked for sun which will speedily dissi- 
pate the fogs of apprehension doubt and 
distrust. 


The pee Fair. 


It Is The Great, Universal, Popular 


Amusement. 


“Nearly five million people attend the 
county fairs of Ohio every year.” says P 
T. Turpin of the Hamilton County Ohio 
Fair. “There are not that many people 
in Ohio, but thousands come from ether 
States and many go several times which 
makes up the grand total, Every coun- 
ty in Ohio has a fair every year, which 
makes eighty-eight to start with; then 
some of the counties have two as for in- 
stance, Clermont, then there is the State 
fair, and in addition there are several fair 
associations making a total of ninety five 
regular fairs. The numerous Harvest 
Home festivals are almost like fairs and 
there are scores of these. We have two 
in this eounty tht put up a show almost 
equal to the county fair—in fact superior 
to itin many ways. Country foiks ,o to 
the fair to meet friends and citv folks goto 
get a refreshing brush with their country 
cousins and the fresh air. WhileI admit 
you might see more wonderful things 
in a city general store, there is no form 
of amusement so popular or sc really 
amusing as a county fair. It is acombin- 
ation of everything. There you see fine 
horses fat pigs, sleek cattle, glossy sheep: 
and brilliant fowls; you see racing on 
horseback sulky and cycle; you see big 
pumpkins and the choicest of fruits and 
vegetables and grains, and the modern 
machinery which has made farming an 
occupation for the aristocrat; you see 
the delicacies baked by the farmers’ 
wives and the pretty fancy work made by 
their daughters; you see the blushing 
girls, with their gawky beaus, and the 
grangers and grangeresses. The side 
show with the Circassian beauty and the 
sea monster and the lemonade and tight- 
rope walker and ice cream and sword 
swallower and educated pig and shell 
worker—all are there in their glory, and 
the man with whips to sell and the card 
writer and the city band, and, in fact, the 
whole world is there to see it. The 
county fair is as immortal as Punch and 
Judy. 

‘It is curious to see the management 
of the fairs pass back and forth from the 
hands of farmers to city men and back 
again—a continual fight I have been a 
director of the Carthage fair for about 
fifteen years in all. I went in first in 
1870. There had been no fair the year 
before and the society was badly demor- 
alized. The county owned the grounds 
and every building was attached by the 
sheriff. For several years we had to 
fight to keep the money we tookin, The 
treasurer had to stand by the gate and 
spirited the money away as fast as taken 
in in order to save it. I remember one 
year they pressed us so close the treas- 
user would take the cash, hand it to one 
director, who would secretly transfer it 
to another, who would pass it along the 
line till the last man would hide it and 
the sheriffs got so confused they could 
not tell where to levy for it. One night 
they nearly captured the money box, 
but it was juggled around and finally 
came to me and I jumped into my buggy 
with it and drove on a gallop to the 
We had a 
hard time, but finally accumulated enough 
cash to buy up all claims against us at 
fifty cents on a dollar. 

‘In those days we thought we were do- 
ing well if we took in $800 for the four 


county infirmary and hid it 


oo. 

days ; but now we take in a Sins a oo 
and still hope to do better 

“As to our threat of vena from 
the circuit, it is of no great importance, 
for all the object a circuit has in view is 
to prevent a conflict of dates, so that the 
same exhibitors may attend several fairs 
with their goods. It gives us some ad- 
vertising to belong toacircuit. There 
is one unfair thing, though A woman, 
for instance, will make up a lot of fancy 
jellies and such stuffand carry it around 
from fair to fair, taking premiums every~ 
where, because she is an expert, giving 
the farmers’ wives no chance at all. Of 
course these professional exhibitors are 
the genuine producers of the stuff butit 
hardly looks right to let them thus take 
the prizes. Why, there are actually 
farmers who raise fancy stock for no 
other purpose than to exhibit it at fairs. 
They will not sell a pig or a cow, but 
keep the same animals from year to year 
t» coin money with at the fairs They 
startin early in the season and work a 


circuit; getting often thousands of dol- 
lars in aseason, 


Lou Roley who owns the boards at 
Pa~a Ills , also manages Haywards Opera 
House in that city. 

L. W. Eaton the local paste demolish- 
er at Auburn N, Y. thinks BILLBOARD is 
a spicey little sheet that has long been 
needed by bill posters. 


Rife and Houck of Selthenes are pros 
pering 


The Breslauer Bill Posting Company 
of Minneapolissubscribed for BILLBOARD 
last week 

W. W. Scane one of the Bill Posters at 
Chathan, Ont., is also a lawyer. He 
works in counection with Stephenson, 
manager of the Planet Show Print Co. 


Sanford H, Robinson manager of the 
American Bill Posting Company of Phila- 
delphia, writes that Elder, Jenks & Ra- 
borg are the best paste brush makers in 
the country. The recommendation is 
significant coming as it does from a man 


of Mr. Kobinson's standing and experi- 
ence. 


Some few newspapers are growing 
funny over the motto of the A B. P. A 


Chas. H. Day, ‘than whom there is no 
brig‘iter or versatile member of the show- 
man s world is conducting the singularly 
fine page of circus news in the New 
York Dramatic News 


.= Gwynn, manager of the St. Louis 
Fair Association, at St Louis, Mo., wants 
to hear from high class, novel and sensa- 
tional attractions. He can be addressed 
in care of 509 Olive Street, St Louis, Mo. 


E. L Webster, city bill poster, at Sioux 
City, Iowa, is a member of A. B. P. A. and 
manager of Peavy Grand Opere House 


A J. Turner, of Carlinville, [ls., owns 
all the boards in that thriving city, and 
combines bill posting with the vocation 


of news dealers. 


The Olean Advertising Company is 
also the Olean Music Company. 


J. E. Montrose, who owns the boards 
at Rock Island, Ills,, is one of the more 
enterprising members of the craft, 


b.. A. Thomas, city bill poster? at Hot 
Springs, Arkansas, thinks that BrLt- 
BOARD ADVERTISING is a good thing and 
proffers this support. 
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ART IN POSTERS. 


rhaps when sufficient time has 
sed for these passing days to be 
ved in their proper perspective, one of 
most noticeable features will be the 
mense importance given to the art of 
ertising. Nocentury has seen such 
vmount; and whether or not the 
spe of this characteristic field will con- 
tinue to grow as quickly in the future as 
is in recent years is a question only 
wswerable by posterity. Were thecom- 
ulvertisements to remain as common 
e and unindividual as the majority of 
those familiar to us have been in times 
past, and often are to-day, one would 
earnestly hope that posterity would an- 
swerus with a “No” But fortunately, 
these old. mediocre, and unoriginal ideas 
are gradually becoming out of date ; and 
the enterprising business man sees that 
, either pictorial or literary, and often 
both, must be linked with the announce- 
ments of his wares, if he would attract 
and please the public. 
Une of the most quickly noticed of the 
every day sights of the city of London is 


the extraordinary amount of enterprise 
in advertising It would seem as though 
there were no place secure against the 
gigantic poster, the night transparency, 
or the tinand board announcements, of 
a size convenient for the bus ortram. A 
ride along the principal thoroughfares 
gives one a steady panorama of pill and 
medicine advertisements, announcements 
of cocoas,'beef-teas, soaps, books and 
stationary, theatres, and other kinds of 
business innumerable. The stranger is 
naturally confused ia finding the right 
omnibus, when advertising placards on 
the outside occupy larger and more con- 
spicuous places than the name and route 
ot the vehicle. With the traveler on the 
underground it is even worse, since the 
names of the stations are almost sub- 
merged in an ocean of soap and baking 
powder sigus; and these notices are al- 
most always of a most ordinary character 
—a dismal! repetion of differing common- 
place styles of types and colors—and all 
hideous, 

The question whether there is not a 
remedy for this tedious monotony recurs 
constantly tothe observer. Your corres- 
pondent believes that one is beginning 
to show itself having taken its inspira- 
tion from the example of another city, 
smaller in size, but greater in art —Paris. 

As conspicuous for its advertising in a 
way as London, Paris goes about the mat- 
ter in quite a different method and spirit. 
Seldom it is that one’s esthetic sense is 
offended. The Parisian bus is quite free 
‘rom the shrieking placards of the Eng 
lish capital, while street advertising is 
limited to the circular or octagonal 

haped “kiosques” ( beautiful spots of 
color at night, with their hidden illumin- 
ation), or to walls or boards, where it is 
not forbidden. The cx mspicuous Defense 
(Afiicher—the French equivalent for 
Post no Bills” 

rto Paris, and the frequency of its 
presence shows with what care this city 
cuards again’? themmerhtty. - 

The name of Jules Cheret has by this 
‘ime, owing to his general popularity, 
become known qnite generally in the 
United States bu, it is in Paris almost 
solely that one sees his work in its proper 
setting Itis he who instituted the de- 
parture in the art of poster designing, 
and practically launched the school of 
new ideas. To-day his followers are 
many. Ilis ideas, to those who have not 


is familiar to every vis 


already studied his productions, may not 
be amiss. Cheret’s aim is always to pro- 
duce a poster at once striking and har- 
monious, and in brilliant colors; and he 
therefore discards black and white, all 
secondary or tertiary colors, like purples 
browns and similar tones preferring the 
pure primaries,—red, blue and yellow. 
That his success with these isas great as 
his daring in the use of them is well 
known. The lettering of the poster is 
invariably designed by himself, in order 
to preserve the balance of the whole 
scheme. Litho- 


yhy is e chosen process o. re a- 
raphy is the cl I f ro 


This is the only way. 


duction, Cheret painting the design on 
the stone with his own hands,—a difficult 
and delicate process, requiring more skill 
than the making of the firs\design 

Cheret has almost invariably a large, 
central, dashing figure, usually\a woman 
in a striking gown, and in the back- 
ground a subordinate figure or two, to 
complete the composition The eutire 
thought, however, centres on this mbain 
figure, whi*h explains the advertisement, 

It would be useless to attempt to name\ 
the most important works of this man 
who has produced somuch. His affiches 
mount into the hundreds. 

The laurels, however, in the line of 
poster work do not rest alone with this 
perhaps best known man. There is an- 
other artist, rival of Cheret, who produc- 
es posters which are most eagerly sought 
by the lovers and collectors of the origin- 
al This is Eugene Grasset, decorator, 
illustrator, architect Not as widely 
known, perhaps, as Cheret, his posters 
have in them that knowledge of design 
and decorative color which places his 
work, in the estimation of many, on a 
higher level than that of his con/rere. 

With the great public, who give affiches 
but a passing glance, the work of Grasset 
must remain probabiy in the back- 
ground, compared with the most faming 
Cheret, so widely popular His more re- 
tiring colors, his more classic arrange- 
ments of figures and accessories, his 
generally deeper ideas, render his work 
more for the educated classes. Grasset 
has been at his best in such posters as 
that of Sarah Bernhardt in “Joan of Are,” 
that of the ‘ Fetes de Paris,” of the “Li- 
brairie Romantique,’ Chocolat Mexi- 
caine,” and others. His designs for va- 
rious holiday covers for Harper's Bazar 
and Week/y may recall his style to some, 
otherwise unfamiliar with it 


Other men are more or less known in 
this field, of whom one might name 
Gu@aume, Steinlin, and Willette 

What has been the effect of all this on 
the vulgarity of British advertising? 
What will it be on America working 
through the many students and con- 
stantly returning business men who see 
these things ? 

In England to-day there may be found 
a few men whose efforts in the line of 
artistic advertisements show individual- 
ity and stand out in slyning contrast from 
all the other work whick chances to sur- 
round it 

It is with a feeling of pleasure that one 
sees, amid a desert of most ordinary 
posters, such an original one, for instance 
as thatof Dudley Hardy announcing the 
St. Paul's Magazine 


most archaic, figure of a woman hold ng 


It is a simple al 


a lily, while a decorative line of smoke 
curls behind her. The words ‘St Paul's” 
in red, old English type at the top. form 
the only lettering on the sheet, while the 
immense amount of white paper effect- 


__ Billboard Advertising. | 


ively separates this advertisemcnt from 
all its neighbors. 


Dudley Hardy, an English illustrator, 
admittedly drew his chief inspiration in 
poster work from tbe pioneer, Cheret, but 
he works out his own ideas in a personal 
way. “Simplicity,” he says, in a short 
article in an English magazine, “will be 
found the secret of success. For exam- 
ple, single fiigures are more effective 
than a group Neither do I believe 
in the necessity for a background” Red 
is Hardy's most effective color, and he 
also considers yellow admirably adapted 
to such work. His “ Yellow Girl’ is a 
proof along this line, and forms one of 
the most dashing of wall posters. 

With Cheret, Dudley Hardy holds to 
the doctrine of having the lettering done 
by the same man as the rest of the design. 
He is much srperior to Cheret in the 
style and shape of his letters. The post- 
er designs of the “The Yeliow Girl,” 
“The Gaiety Girl,” in red, “St Paul's,” 
and ‘ To-day” are conspicuous examples 
of his work. 

The i'lustration given herewith of the 
advertisement work of Aubrey Beardsley 
a fair, though by no means extreme 
ample of the style of this most eccen- 
- of fin-de-siecle artists. Hts doctrine 
—fhat advertising is an absolute neces- 
sity of modern life—is indeed a true one, 
ani his theory—that ‘if it can be made 
beutiful as well as obvious, so much the 
beiter for the makers of soap and the 
public likely to wash” —1s likewise good. 
Aubrey Beardsley has produced more in 
the line of book illustration than in post- 
er work ; and this, in fact, may be said of 
many of the most succe-sful workers in 
this latter field His productions have 
been both too much praised and too much 
decried by the American critics for one 
to dwell farther upou it bere The ac- 
compa 1ing illustration is 20 x 30 inches 
the colors being dull red in the dress, 
dark orange-yellow in the hair, and bright 
green for the leaves of the tree Beards- 
ley can be seen again on the cover of the 
Yellow Book and in other late English 
publications. He has a host of imitators. 

If one asks what is the chief character- 
istic of this new movement in pictorial 
advertising, the answer must surely be, 
“Simplicity and the use of one or two 
figures, and ayery few pure colors in 
Some of the best workers in 
the field hold that the design need not 


masses.” 


necessarily have any distinct relations to 
the article of merchandise whose virtues 
jt is supposed to publish The main ob 

ject is to catch the eye by a beautiful spot 
of color or an agreeable arrangement of 
form The legend on the poster furnish- 
es oftentimes sufficient mercantile in or- 
mation 


On a sunny afternoon, ashort time ago, 
there was seen near the Champs Elysees 
a bright red figure moving along astreet 
but a short distance away, visible through 
the trees The eye could not escape 
the brilliant scarlet color, and followed 
it until it turned a corner and approached 
when it was seen to be a poster of Jules 
Cheret's displayed on one of the street 
adver.ising carts, pushed by men rhe 
ifiche was an announcement of the Palais 
de Glace, near by, were skating on arti 
ficially frozen ice may be indulged in at 
any time; and it showed a dashing skat 
ing figure ina brilliant red cloak The 
background of ice and atmosphere was 
was rendered in one or two simple toues 
of blue, which threw out the skating girl 
with wonderful ettect. 


[_ _ Eee ~- 
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The ability of such bills as this and 
others of its kind to catch the eye at a 
great distance and hold it to closer ex- 
amination is the secret of their success. 
That America has produced some credit- 
able posters must be admitted, but that 
there is still a wide field there yet une 
worked istrue The improvements of 
the future must be along the lines of 
greater simplicity, fewer and richer col- 
ors, the use of less black in the pictures, 
and a wider knowledge of design. That 
there has been almost no demand for the 
sort of work such as Paris has been turn- 
ing out for a number of years in one 
great reason why no men have risen to 
lend a rfeeded charm to one of the features 
of our American cities namely, our bill- 
boards. —7he Engraver and Printer. 


A Word to Circus Bill Posters. 


The coming season will be one that all 
circus owners will vie with each other in 
presenting to the public the latest novel- 
ties in the most pleasing manner, and 
they will need the hearty co-operation of 
every man in the advance brigade Now 
how to work with care and judgement 
is no idle admonition, for the man whois 
industrious and steady is bound to obtain 
a better position next season. To day 
there is hardly an agent of any promi- 
nence who did not commence ts a bill- 
poster. Besides if you try you have as 
much right to succeed as any one else. 
It may be some years but it will eventu- 
ally come. To drink, to act fresh and in- 
dulge in acts of insubordination is to put 
stumbling blocks in your own pathway. 
The day for the drunkard and laggard is 
gone and no owner of a show cares for 
them. As an occupation the business is 
improving and the men engaged in it 
ought to feel proud of it. The writer of 
this article is no preacher, but he has 
been in all stages of life, in amusement 
circles and he knows whereof he speaks, 
so boys when the call is sounded in a 
few weeks, start prepared to do your 
level best and your reward will surely 
come. Let’s all pul together for a good 
long season, and to country-routers, to 
excursioners, to towners, to lithograph- 
ers and to programmers, let me say there 
is a future for every one of you, if you 
but try and keep a trying all season; you 


poster advertising but is by no means 
indispensable. 


The value of bright colors both in ink 
and paper for billboard usage cannot be 
over-estimated. 

Retailers shou'd use posters tirelessly 
no other medium meets their require- 


ments so effectually. 


Never use cuts to illustrate your wares 
unless the cut reflects credit upon them. 

In prepar ng copy rememberit’s the way 
you say it, that counts You may say a 
thing a thousand times without deriving 
any great benefit therefrom. unless there 
is a convincing ring to your statement. 

Mauberret’s Printing House of New 
Orleans, the largest of the show printers 
of the South has recently been merged 
into a Limited Company with Victor 
Mauberret as president and A. D. Gaveto 
Treasurer and General Manager 


J. M. Dishon of Terr Haute, is one of 
the most enthusiastic members of the 
craft. 


7 — - 
ee 

’ 

‘ 

é : 
{ - 

} wi 1 be the winner if you but persevere ' 

. p we nn en as 4q 

Pictorial display lends added value to | 

. 

7 

. 

ee sf 

7 if 

; 

; 

' 

ve 

re 

f 


On 


News From The Fairs. 


NOTES, HAPPENINGS. COMMENTS. 


FAIR DATES FOR 1895. 


The Worcester East Agricultural Soci- 
ety at Lancaster, Mass., September 12 
and 13 

Highland Agricultural Society at Mid 
dlefield, Mass., September 4 aud 5. 

Spencer Agricultural Society at Spen- 
cer, Mass. September 19 and 20 

The Housatonic Agricuitural Society 
at Great Barrington, Mass., September 
25, 26 and 27. 

The Marshfield Agricultural Society 
at Marshfield, Mass., September 11, 12 
ana 13. 

The Hoosac Valley Agricultural Society 
at North Adams, Mass., September 17, 18 
and 1g 

Martha’s Vineyard Agricultural Socie 
ty at West Tisbury, Mass , September 17 
and 18, : 

The Hillside Agricultural Society at 
Cummington, Mass , September 24 and 25 

South Middlesix Agricultura! Society 


at Framingham, Mass ,September to and 
11. 


Hingham Agricultural Society at Hing- 
ham, Mass., September 24 and 25 


The North Middlesix Agricultural 
Society at Lowell, Mass., September 12, 
3 and 14. 


Mass Horticultural Society at Boston, 
Mass , October 1, 2 and 3 


Nanatucket Agricultural Society at 
Nanatucket, Mass., August 29 and 30. 

The Oxford Agricultural Society at 
Oxford, Mass., September 17 and 18, 

Plymouth County Agricultural Society 
at Bridgewater, Mass, September 5, 6 
and 7. 


Hampshire, Franklin and Hampden, 
at Northampton, Mass., October 1 and 2 


Hampshire Agricultural Society at 


Amherst, Mass., September 24 and 25. 


Attleboro, October 1, 2 and 3 


Barnstable Mass, September 


10 II 
and 12. 


Berkshire at Pittsfield, Mass 


, Septem- 
ber ro, rr and 12, : 


Blackstone Valley at Uxbridge, Mass 
September 24 and 25. 


Bristol at Taunton, Mass., September 
24, 25 and 26, 


Deerfield Valley at Charlemont, Mass. 
September 12 and 13; 


Franklin at Greenfield, Mass , Septem 
ber 19 and 20, 


Hampden at Springfield Mass . 


Sep- 
tember 1g and 20 


Essex at Harverhill, Mass 


September 
18 and Ig 


Eastern Hampden at Palmer, 


Mass., 
September 17 and 18. 


Amesbury and Salisbur? at Amesbury, 
Mass., Septemcer 24, 25 and 26. 

The Weymouth Agricultural Society 
it South Weymouth, Mass., September 
26, 27 and 28. 


/ 


The Worcester Agricultural Society at 
Worcester, Mass , September 3, 4,5 and 6 


The Worcester South Agricultural So- 


lety at Sturbridge, Mass., September 
and 13 


Tennessee Centennial Exposition, at 
Nashville, Tenn., Sept. 1 to Nov 30. 

Avon District Agricultural Society, 
Avon, Ills , Sept 17 to 20. 

The Worcester North Agricultural So- 
ciety at Fitchburg, Mass, September 
17 and tS 

The Worcester Agricultural Society at 
Barre Mass., September 26 and 27 

The Worcester Northwest Agricultura 
Society at Athol Mass., October 1 and 2. 

Carthage Fair, Hamilton County, Ohio, 
August 13 to 16. 

Wisconsin State Fair, Milwaukee, Sep- 
tember 16 to 21, inclusive. 

Richland County Fair, Ill. 
held Sept. 10 to 13 


will be 


Pana Union Agricultural Board Fair, 
Pana, Ill , Aug 27 to 30. 

Phoenix Union Agricultural Society 
Fair. Phoenix, N Y., Sept. 24 to 26. 

St; Louis Fair Association, St Louis, 
Mo, Oct 7 to 12, inclusive 

Eastern Farmers’ Carnival, Inter-State 
Fair, Trenton, N J., Sept. 3> to Oct 4. 

Elmwood Fair Association, Elmwood, 
Ills , Aug. 20 to 23. 

Montgomery County Fair, Crawfords- 
ville Ind. Sept. gto 13 

Mercer County Fair, Stoneboro, Pa. 
Sept 24 to 26 

Ottumwa Fair, Ottumwa Wapeflo Co., 
lowa, Aug. 19 to 23 

Morris Fair, Ottawa_I]] , August 6 to 
g inclusive ~~ 

Tazewell County Fait, Delavan, IIls., 
Sept 1o to 13 inclusive. 

Rockville, Md., Fair Sep*. 3 to 6. 

(;range Fair Association, Tilton, N.H, 
Sept. 10 to 12 

Alexandria Fair, Alexandria 
Sept Ig to 21. 


Tenn., 


Washtenaw County Fair Association, 
Mich , Sept. 14 to 17. 

Joslin Fair Association, Joslin, IIls., 
Sept. io to 14 

Mendota Fair Association, Mendota, 
Ills., summer race meeting, July g to 12. 

Freeport, Ills. 
lo 27. . 


race meeting July 22 


Frederick County Fair, Maryland, Feb- 
ruary 5 

Washington County Fair Maryland 
Feb. 15 

Chautauqua County Agricultural Soci- 
ety arranged dates as follows: James- 
town, Sept 2to5. Warren, Sept. ro to 
13 Corry, Sept 17 to 20 
Sept 20 to 24 
Jamestown, N. Y. 


Randolph, 
The meeting was held in 


St. Johnsburg, Vt, Fair will be held 
Sept 1oto 12 

Waverly Driving Park Association, Ia 
race meeting, July 3. 4 and 5, 


WAIT FOR SAMPLES OF 


FAIR BILLS 


Issued by 


The Donaldson Liths €9., Cincinnati, 0, 


Beautiful, Attractive, Up-to-date. 


Billboard Advertising. 


The Winchester, Ohio, Fair Board has 
again reconsidered its dates and now has 
fixed on Sept. 18 to 20 

A new County Fair Association was 
organized at Greensburg, Ills, a short 
time ago 

The Colur ous Fair Association has 
been organized at Greensburg, Ind 

Flora, Ind is earnestly engaged in 
perfecting a fair organization 

Greensburg, Pa, has organized a new 
Fair Association which will make a spec 
ialty of conducting good races 

The Nebraska State Fair will be held 
at Omaha for the next five years. 

Race meetings are announced for the 
Union Driving Park at Council Bluffs, Ia 
The first meeting will be held in May, 
fifteen days 

There is a movement on foot to reor- 
ganize the Argicultural Society at Chip- 
pewa County, Wis 

The prospects for a Fair at Holly 
Mich., are exceedingly bright. 

A movement is on foot to organize the 
Bullitt County, Ky. Fair Association. 

Napoleon Fair Associntion, Napoleon: 
Ohio, is now re organized. 

Limestone County, Tex. Fair Asso 
ciation. was chartered lately. 

The Wright County, Mo, Fair Asso 
ciation was recently incorporated. 


State Bill Posters’ Association, of 
Illinois. 


The Illinois State Bill Posters” Asso- 
cia‘ion: 

F. D. Kyes, Washington ; A. J. Turner, 
Carlinville; L. J Johnston, Springfield; 
F.B Kirch, Galesburg ; Lou Roley, Pana; 
J C Bishop, Petersburg; L. E Tieman, 
Belleville; Frank P. Meyers, Danville; 
Chas. E. Perry, Bloomington; W. R. Cot 
trell, East St. Louis; C. E Maxwell, 
Lincoln; James Bond, Lockport; W. M 
Sauvage, Alton; Hugh Hail, Litchfield; 
Richard Wahler, Freeport; F. W. Jenks, 
Elgin; Miller Bros , Rock Island; Frank 
Anderson, Moline; James B. Arthur 
Clinton; Born Marvin, Aurora; C. H 
Hodkinson, Ottawa; Geo. W. Starks & 
Son Jacksonville; The Dan F. Cline Bill 
Posting Co, La Salle; Chas. Duisdicker, 
Pekin, Stone City Bill Posting Co., Joliet; 
American Advertising and Bill Posting 
Co, Chicago; The Peoria Bill Posting 
Co., Peoria; H. F. Malinski, Cairo; R. J. 
Moore, Centralia; Peter Ketting, Peru. 
Louis Elliott, Kewanee; S L. Nye, 
Champaign, Fred Smith, Maycomb. 


Since the Curtis Publishing Company 
of Philadelphia, took up Dr Parkhurst, 
that much advertised divine is almost as 
much in evidence as the man that was 
cured of catarrh 


Frank Haight, “the boy advertiser,” of 

MeVicker's, Chicago, has been there 
quite a while, and his relations with Mr. 
Sharp the business manager are most 
ordial. MecVicker’s owns more special 
stands than any other house in Chicago, 
and Frank looks after them and keeps 
all kicks from the box office 

Chas. Astor Parker for several years 
connected with the Grand Opera House, 
of Minneapolis, and at one time its man- 
ager, will on Sept 1 return to that city, 
having been engaged as assistant to 
Manager Hays, of the Metropolitan and 
He will 
certainly receive a hearty welcome from 
a host of friends. 


Bijou Theatres, as press agent 
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NEW YORK OFFICE 
Associated Bill Posters’ Asssociatien 
OF THE 
UNITED STATES AND CANADA, 
504-510 Cable Building, 
Broadway, Cor, Houston Street. 


Ed. A. Stahlbrodt, Representative. 


LIST OF MEMBERS 


OF THE 
ASSOCIATED BILL POSTERS’ 
ASSOCIATION, 


Of the United States and Canada. 


NAME. LOCATION, 


Albany City Bill Posting Co,...Albany, N.Y 
American Bill Posting Co ......... Mhicago, tlis, 
American Bill Posting Co....Philadelpeia, Pa. 
American Bill Posting Co......Brooklyn, ® Y, 
ie BE CO ii ccncecnnducntnctin- endian Cleveland, Ohio. 
Bresiaur, M Minneapolis, Minn 
Brooks, J. H. _ Leavenworth, Kan. 
Branhan, W. T...... <iiiasieibniakanlaaalidd Aurora, Mo. 
Burton & Lambert 
Blakeslee, Col. Joe. 


: Richmond, Va. 
eee New Haven, Conn. 


Cream City Bill Posting Co. Milwaukee, Wis 
Ca Te Ba incicinestnncan: atari tes 
Castner, Geo......... ener Syracruse. N. Y. 
CHEMO FD Dic cvncccncscsncesesequecsives New Albany, Ind. 
Clayton, C. B.......0..00.000...Niagra Falls, N.Y, 
Chamberlain, F. W turlington, lowa. 
Chapman Co,, John. Cincinnati, Ohio. 


.... La Salle, Ill, 


Lh Sse Springfield, Mo 
Donnely Sons, J........ ee Boston, Mass. 
A Tee Atlanta, Ga, 


Baton, La Wi acca 
Gertie, F ...cccocececece 
Haskins, C. F ..Providence, R 1. 
Heverin & Bro.. pao vateoutie Louisville, Ky. 
Houghtaling, C. S...... .........New York City, 
i ee .. Tacoma, Wash, 
PIE 0), Bh cecsse caviccseumisoannnnan Missoula, Mont. 
Hamond @(0............. eee Pittsburgh, Pa, 
Indianapolis Bill Posting Co 


Auburn. N Y 
New Orleans, La 


Pree Indianapolis, Ind. 
... Bridgeport, Conn. 
Kelly, F F Palmyra, N.Y, 
a ie aa eee Davenport, lowa 
Kansas City Bill Posting Co............... 

halen iat einiciuinnieenianedenmiantin Kansas City, Mo 
Kerth, F . Butte City, Mont, 
Leonard George M.......Grand Rapids, Mich 
McAllister, & Son, W. Jo... cesses Troy, N. Y. 
MecQuegg, Jonn Mrs ......0 ..lrooton, Ohio, 
Moxley, Lioyd......... oo. Washington, D.C. 
Mulvihill, Thomas .UmMmaha Neb 
Miller Bros...... 


Jennings, H. H 


‘ Columbus, Ohio. 
Munro, DG ...wPort Angelos, Wash. 
Manchester, H. E...........00 Fall River, Mass. 
Newark Bill Posting Co............ Newark, N. J. 
O’Mealia, J. F......... : Jersey City, N J. 
IRON, Bo FF vsnscesiscveces ax: «sseeee BAYONNE, N. J 


Price Advertising Co...............Toronto, Ont. 
Partridge, A. V......... sree eeeeeee LOWE! 1, Mane 
Renee oe Baltimore, Md. 
I Be iin ces secnizicccccrcmns Lexington, Ky. 
eR, GOW .acccknccncesnccsccssimens Dallas, Texas. 


Reese & Long..... Scranton, Pa 


tah lero, GG. AM ...0c ccc cccvscces Rochester, N.Y. 
WOON, Ta. FY sassnecsscescsasnevenntiavmnavens St. Paul, Minn. 
GWE 5 Bi. OP cvescteseceimn vescctiis Birmingham, Ala 
Staats, JS H........ saan notion Lockport N.Y. 


Southern Bill Posting... 
Tyner, HLH 
Tucker, W.1 


Knoxville, Tenn. 
..pringfleld, Ohio, 
-ooe Memphis, Tenn. 


Van Buren & Co., A.w....New York City 
Walker, W. H. & Co.............0 Detroit, Mich 
Watanns B PAG cccccesessscceessscesses Hannibel, Mo 
i ah eset Sioux City, lowa. 


Western Bill Posting Co...... Salt Lake, Utah. 
Whitmier & Filbrick............... Buflalo, N.Y. 
Walker, G, H....0......00+... San Antonia, Tex. 
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Billboard Advertising. 


The Rochester Bill Posting Co., 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and General Advertisers. 
No. 16 and 18 Mill Street, ROCHESTER, N. Y. 


THE ERIE BILL POSTING CO. 


ED. A. STAHLBRODT, Manager. 


Bill Posters, Distributers and General Advertisers, 
No. to North Park Row. ERIE, PA. 


Among the Agents. 


¢ 
Geo Cummings is hard at work look- 
ing after the billing of Palmer's Theater, 
New York. It is whispered that George 


has landed a good summer job. 


William A Shaw of the Park Theater, 
Brooklyn is nota giant in stature but he 
makes up for it in energy His work 
stands out but he is not given to extrav- 
agance, aod he is hot after the bill pos er 


all the time 


Joe Hild, of the Bijou in Brooklyn, is 
certainly giving the best of satisfaction, 
as Manager Harry Kennedy, speaks in 
the highest terms of his able lieutenant. 


Charlie Zimmerman, the hard working 
advertising agent of the E upire 7 heater 
Indianapolis is making a strong hit for 
circus work this summer He is sure to 
land at least one big show; he has the 
boards and can give them a great showing 

Geo. Collier of Boston gces with 
Scribner and Smith's Circus the coming 


season 


Charlie Welch still manages to keep 
away to the front at Hoyt’s Theatre, 
New York 
men in the business that positively re 


He is one of the few modest 


fuses to allow his features to be por 
trayed in print. He presides over the 
door of that cozy house, and woe to the 
tin horn sport that tries to give him the 


“rush-in’ 


Sam M. Dawson, of Heucks Opera 
House, Cincinnati, has been engaged as 
special agent for L. W. Washburn’s Big 
Allied Shows, and will commence his 
work about May ist, Samuel Coes not 
propose to loaf in summer any more if 


he can help it 


Sam Lowenstein is keeping up his lick 
as an advertiser for Hagan’s in St. Louis. 
His efforts never seem to lag, and every 
week he seems to better his showing. 


G.H Hartford the energetic adver 
tising agent of the popular rountain 
Square Theatre, Cincinnati, is to manage 
oue of Ringling Brothers’ advance cars 
the coming summer. He has made an 
enviable record for himself and he will no 
doubt make a hit in his new position. 


Kerry Meagher, of the Haymarket 
Theatre, Chicago, is putting in some 
telling licks for his house, and all the 
agents say he is one of the best men in 
the country. 


William Russell continues to keep the 
Columbia Theatre, Chicago, well up in 
line. He is a hard worker, and his men 
cove* the town nicely every week 


R M. Gulich & Co, managers of the 
Rijou Theatre, Pittsburg, are certainly 
fortunate in possessing an advertising 
agent like Cliff Wilson, whose work 
never fails to please, and every agent 
and manager are loud in their praises of 
Cliff as a hustler and a gentleman 


PORTRAITS & POSTER PICTURES. 
There was a remarkable art exhibition 
at the Union League Club recently. /It is 
really a double-exhibition, and should be 
considered as such, otherwise the iacon 
gruous juxtaposition of portraits by early 
American painters and posters by the 
most advanced exponents of the new 
bizarre school is without excuse t is 
the exhibition of poster pictures that is 
This Phase of 
picture art, which is simply the moderni 


zation of Japanese themes and methods, 


novel and extraordinary 


had its origin in France Ergland took 
it up and now America follows suit, The 
exhibition at the Union League is com 
prehensive and illustrative at the same 
time of the principals that govern art 
achievements in the three countries 
Fancy, which is the dominant factor in 
this work, finds its most graceful and 
daintiest expression in the French 
sketches 
ination in the work ut the Englishman, 
The Americans, as usual in art, take their 
cue from the Frenchman The exhibi 
tion comprises sketches by Cheret dash- 
ing and spirited; by Steinlen, clever, re 
alistic, and suggestive , by Gasset, decor- 
ative and interesting; by Beardsley, hide- 
ous in drawing and discordant in color; 
by Penfield, felicitous in color qvality; 
and by Rhead 1 


curves 


effective in lines an¢ 
The bill boards are beginning 
to show the adaption of these striking 
designs in their proper tunctions of ad- 
vertisements.— Chicago Jribune 
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LEANDER RICHARDSON. 

If it be true that one is best judged by 
his enemies, then indeed Leander Rich 
ardson is a man of most striking and re- 
markable personality 

Frank, fearless even pugnacious in dis- 
position, he has crea ed and is creating 
a most bountiful portion of foes, a cir- 


by the way which seemingly 


cumstance 
affords him but small concern as he con 
tinues to pursue his chosen avocation 
paying but scant heed or attention to his 
detractors 

His prolific and brilliant pen is fast 
elevating the Dramatic News, to the en. 

} 


viable station of influence and popularity 
whieh it wielded and enjoyed in the days 


before financial disaster first overtook it 


Death of J. Harry Crowell. 

After an illness of ten days J. Harry 
Crowell, advertising agent ofthe Colum 
bia Theatre, died February 4th 1895, in 
his apartments at the Hotel St George. 
He was twenty-six yvearsold. Peritonitis 
was the cause of death. He leaves a 
The body 
was interred in the family plot in 
Rahway, N. Y. 


mother, brother and sister 


WHY DO THEY ? 

If the bill boards are not superior to 
newspaper space in point of advertis- 
ing value, as many papers affect to believe 
why is it that these self same papers in 
variably resort to the boards in prefer- 
ence to all other mediums when in need 
of advertising ?. 


Eccentricity supplants imag ' 


Publishers’ Corner. 


The success attendant upon our special 
offer to bill posters has been so pro- 
nounced, that we have decided to reduce 
the rate. Hereafter we will sell twelve 
three mouths’ subscriptions for one dol- 
lar Those bill posters who have not 
as yet tried the efficiency of their journal 
as a solicitor should avail themselves of 
this great offer wi’ hout further delay. It 
stimulates interest in the billboards 
demonstrates their value, and creates 
new adherents to this form of advertis 
ing wherever it goes 


y 4 4 
4 4 4 


OuR CIRCULATION: 


November, 1594, issue, 2,650 copies 


December, 1894, = 6,500 . 
January, 895, 10,000 " 
February, 1895, 10,100 - 
March, 1895, 10,250 “ 


4 7 4 


The advertising columns of this paper 
possess advantages of peculiar value to 
bill posters, poster printers, and general 
advertisers In the first place, every one 
of its subscribers are in erested in adver- 
lising im some manner, aud many are 
directly interested in poster advertising 
Secondly, it is read carefully, and then 
as carefully filed away for future refer- 
ence Thirdly, the widely varying char- 
acter of its subscribers places it upon a 
par with any publication catering only 
to so called‘ general reaedrs.”” For these 
very obvious reasons, it should not be 
be regarded as purely a class publication 
nor, in any sense, a trade journal 

If you want more business, bear in 
mind that BILLBOARD ADVERTISING is 
the best solicitor you can employ. It 
appeals to all people in waat of your 
services and never intrudes upon ghose 
who do not 

This Journal Free —Present subscrib- 
ers to this journal may obtain their own 
copy fur another year /ree by doing a 
little work among their friends If you 
will show this copy to your friends, and 
send us five subscriptions at ninety cents 
each, we will send you the journal a year 
as payment for your trouble. 

Renew Promptly.— Many subscriptions 
expire with this issue, and under the 
present management, the names of sub- 
scribers are stricken from the list at the 
end of the term paid for. Renewals 
should therefore be sent in promptly so 
that a number may not be missed or re 
ceived late If possible, send with your 
renewal the subscription of some friend 
whom vou know would enjoy the monthly 
visits of this publication. 


Newsdealers throughout the country 
take subscriptions for this publication 
If you are an occasional buyer of the 
journal, but prefer to have it sent regu- 
larly to your address by mail, send your 
subscription direct to us or hand it to 
it to your newsdealer, as you prefer. 


Special Offer 


—FOR— 


53.00 


We will send you the 


Donaldson Gui 


AND A 
Year’s Subscription to 


Billboard Advertising, 


The Donaldson Guide contains the 
only accurate and complete list of 
the Bill Posters and Show Printers of 
America that has ever been pub- 
lished. It also contains the complete 
code of the Donaldson Cipher, by the 
use of which great saving in the mat 
ter of telegraph tolls may be had. The 
regular price of the Donaldson Guide 
alone is $3 00, hence, we afford you 
an opportunity to practically get your 
subscription free of charge. 


Now is the time to Subscribe. 


H. E. BURCKEY, 


SGENIC - ARTIST. 


AND CONSTR UcTOR® 
Modern Mechanical and Scenic Effects. 


Uver lwenty -five years experience. Designs 


and Estima’es cheerfully furnished, 


Office in Donaldson Litho. Bldg., Cincinnati, 0, 


~ International 
Professional 
ReZister, 


DONALDSON LITH. BLDG., CINCINNATI, 0. 


Phe catalogue of the register will be 
published in the next edition of the 
DoNALDSON GUIDE, and will contain 
the name and standing of every artist, 
agent and manager throughout the 
entire English speaking world, 
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PUT 
DETROIT 
Michigan. ON YOUR LIST. 


WALKER & COMPANY, 
BILL POS1 ERS, GENERAL ADVERTISERS. 
OFFICE, 43 ROWLAND STREET. 


post Detroit, 


ON YOUR LIST. Michigan. 


When you write, mention Biliboard Advertising. : 


The great success of the 


“SAY” POSTER 


Has lead us to get up another. which is even 
better. It is the 


‘YES! 


Poster, being a one-sheet, with figures on either 
side, reading in centre, cdn also be used as TWO 
HALF SHEETS. 

APPROPRIATE FOR ANY BUSINESS. 

Write for circular and sample. 


HENNEGAN & CO. 


CINCINNATI. OHIO. 


Dee Pe fo p= DB Do Dm Doe fe Def Dm DD Dm Dm Do Do De oe fom Br De De Dm De Ds Dm De Do [om be Do Dm De bm De De Ds De De Dm De Ds Dm DD Dm Dm = DD] 


_ Billboard Advertising. 


Poster and Commercial Printers, 


i i A i i i i i A i i i i i i i i i i i i a i 


arlow 


Greater, Grander Than Ever. 
DOUBLE - ITS - FORMER - 


Permanent Address, DONALDSON LITHO, CO., Cincinnati, 0. 


+eeeerereereeevreveeeeeeeeeroetsyette & 
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BUY THE BEST 


Bill 


a iin! i Hi) | i Poster’ S 
fa i ii, 


i ) | il HL iii 


Copper bound and steel riveted. Manufactured 
expressly for the Donaldson Lithographing Co., and 
quaranteed the most durable brush on the market. 


10 ineh........... 


...--Prpiee, each, $3.75 | 10 inch..... — — dozen, $40.00 
TF. saniactiins . - 3.25 9 * ..... 36.00 
et ea aN “as 2.85 8 “ ..... se 32.00 


SEND CHECK WITH ORDER. 


The DONALDSON LITHO CO. 
CINCINNATI OHIO: 


FOS. (Minstre!s. 


EVANSVILLE, IND. 
[Population 7 5.000 


Finest Bill Posting Plant 
in the South-West. 


More Boards and the Best Located ot any City in the Country. 
We know the value ot advertising and always strive for results. 
In making up your list, don’t forget Evansville. 


F.M.GROVES, 


BILL POSTER. 


Ww Vhen you write, men ition Bi Llboe urd Adve ortising. 


eciaa 


Special ~ 
Bill Posters, 


Advertising &gentss 
= Secretaries of Fairs, 


f 


| Copper Half-Tone Engravings, 


PORTRAITS. 


BE caniatacquanciens), Sinatiid $3 00. 
Send Good Photo with Money Order, 
—TOo— 


THE HELLEBERG PHOTO-GRAVING CO., 


CINCINNATI, OHIO. 


When y« you ' write, mentio on Bi ilibo rd Advertis sing. 


Ideal Advertisina Package 


SIZE. 


Printed in bright Red Ink on White Paper. 


_ their show windows in acheap and effective manner. 


| 


CUNTAINS 120 THREE INCH LETTERS AND FIGUEES, 
AND 350 ONE INCH LETTERS AND FIGURES. 


Makes a great Display Card. 


The Ideal Advertising Package is designed especially for retail merchants 
for making ‘‘Special Sale’, ‘‘Bargains’’ and all kinds of Announcements, in 
One package will 
Any boy can make them. Send soc. for a trial. 


SENT POSTPAID TO ANY ADDRESS. 
——PUT UP BY—- 


— & CO., Cincinnati, , 0. 


When you write, mention Billboard Adver —_ 


FAIRS “The Queen City at last boasts of a solid and per- 
manent exchange. and a reliable dramatic, musical 
Supplied with and variety agency. 
First-Class ; 
URNISHES TALENT FOR ALL CLASSES OF ENTERTAINMENT. 
NOVELTIES REPRESENTS THE LEADING AMERICAN DRAMATISTS. 


AND PLAYS AND Parts Type WRITTEN TO ORDER. 
ATTRACTIONS REPRESENTS THEATRES AND OpgeRA Houses, 


—__ WM Ri O'MALLEY; Mgr, Donaldson Litho, Co, Bldg, Cincinnati 


GPNERAL WESTERN OFFICES, 


Leander Richardsons Dramatic News 


DONALDSON LITHO, CO. BLDG., 
petitintetes Rates, $4.00 per year. CINCINNATI OHIO 
, . 


_ make from 20 to 25 signs. 
PRICE 50c, EACH. 


Books ARTISTS IN ALL LINEs. 


Advertising Rates, 25c. per agate line. 
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